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 NEW ACADEMIC DEGREE PROGRAM PROPOSAL FORM 
(Revised August 2024) 

Directions: Use this form when proposing a new degree, major, primary field of study, or new emphasis (BAS 
only).  For more detail on the NSHE approval process, see the last page of this form. 

DATE SUBMITTED: 4/21/2026 

INSTITUTION: University of Nevada, Las Vegas 

REQUEST TYPE:   
☐New Degree
☒New Major or Primary Field of Study
☐ New Emphasis

DEGREE: Check applicable box

☐ Associate of Applied Science (AAS)
☐ Associate of Arts (AA)
☐ Associate of Science (AS)
☐ Bachelor of Applied Science (BAS)
☐ Bachelor of Arts (BA)

☐ Bachelor of Science (BS)
☐Master of Arts (MA)
☐Master of Science (MS)
☒ Doctor of Philosophy (Ph.D.)
☐ Other or Named Degree (e.g. MBA):

MAJOR OR PRIMARY FIELD OF STUDY (e.g. Animal Science): Business 

TOTAL NUMBER OF CREDITS: 78 

CIP Code (Please use the CIP 2020 6-digit code): 52.1399 

IS THE PROPOSED PROGRAM INCLUDED IN THE NSHE Planning report? 

☒ Yes ☐ No

If the program was not included in the NSHE Planning Report, please briefly explain why. 

The proposed program is in the planning report.  

PROPOSED SEMESTER OF IMPLEMENTATION (e.g. Fall 2025):  Fall 2027 

Approval requested for (specify the official degree or program name as it would appear in the institution’s 
catalog):   The University of Nevada, Las Vegas requests approval of a new Doctor of Philosophy (Ph.D.) in 
Business. This degree would be housed in the Lee Business School. 

Date of AAC Approval: 

Date of Board Approval: 

06-10-26
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A. Program Description 

Provide a brief description and purpose of the proposed program. 

The proposed Ph.D. in Business will cultivate academic leaders who shape the future of business scholarship. 
This research-oriented program is dedicated to developing outstanding scholars for careers in research and 
teaching at academic institutions worldwide. Students will explore and expand the frontiers of knowledge in 
a diverse and supportive environment. 

The program offers rigorous training to equip students with the skills needed to conduct original, impactful 
research. It covers theoretical foundations, empirical topics, and methodological tools essential for success 
in academic and research institutions. Students will benefit from a combination of comprehensive 
coursework and dedicated faculty mentorship. Students will be able to specialize in three areas: Finance, 
Information Systems, or Marketing. 

Career opportunities primarily include tenure-track academic positions and also non-academic positions 
(e.g., government organizations, non-profits, consulting firms, and financial institutions). In 2020, 709 
doctoral degrees in Business were awarded, with 517 recipients (nearly 73%) securing employment at 
graduation—most in academic roles (https://ncses.nsf.gov/pubs/nsf22300/data-tables). This indicates 
strong demand for Business Ph.D. graduates, particularly in academia. Graduates may also pursue research 
roles in industry and public sectors, including think tanks, research institutes, and consultancies. 

 

B. Contribution and relationship of the program to: 

i. NSHE Strategic Goals 

1. Increase access to higher education. 

The proposed Ph.D. program in Business is currently unmatched in the Las Vegas metropolitan 
area, making it unique to Southern Nevada. This program will provide Nevadans with new 
opportunities to engage in the creation, dissemination, and application of original knowledge in 
business. 

2. Improve student success. 

Ph.D. students are admitted through a careful and selective process and are expected to complete 
their degrees under close faculty mentorship. Sustaining a Ph.D. program requires a consistent 
inflow of students and successful graduate placement. The proposed program supports NSHE’s 
commitment to student success by providing rigorous training and preparing students for 
academic positions at research-intensive universities.  

3. Close institutional performance gaps. 

The proposed program will create pathways for all students, including underrepresented 
Nevadans, to pursue doctoral studies and consider careers in teaching and scholarship. Its 
presence on campus will increase visibility and awareness of Ph.D. opportunities among all 
undergraduate and graduate business students. As a Minority-Serving Institution (MSI), UNLV is 
well positioned to inspire all students to pursue doctoral education—whether at UNLV, UNR, or 
other universities. The engagement of doctoral students within the college will further promote 
these goals.  

4. Meet workforce needs in Nevada. 

The Ph.D. in Business will offer students and faculty opportunities to conduct research on 
business-related challenges relevant to the state of Nevada. It aims to build academic and 
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research capacity to address critical issues such as deterring fraud through leveraging technology, 
including artificial intelligence (AI) and data analytics, for business innovation, fostering 
entrepreneurship to drive job creation and economic development, implementing effective 
marketing strategies, and strengthening organizational leadership and sustainability. In addition to 
preparing graduates for academic careers, the program will equip them with advanced analytical, 
strategic, and leadership skills applicable to careers in industry, government, and nonprofit 
organizations. 

As the first business-focused Ph.D. program at UNLV, it will enable local students to pursue 
doctoral education without relocating. Ph.D. students will bring diverse perspectives and 
experiences to the university community. Many will also contribute to teaching undergraduate 
and graduate courses, helping Lee Business School departments expand and diversify their course 
offerings to better serve the region’s diverse population and workforce.  

5. Increase solutions-focused research. 

The Ph.D. in Business will support the development of collaborative solutions to critical issues 
facing Nevadans—such as healthcare, industry and business attraction, technological 
advancement, and economic diversification in Las Vegas and across the state. For example, 
healthcare is fundamentally a business, and research produced through the program can inform 
and benefit practitioners in the healthcare industry.  

6. Ensure system coordination, accountability, and transparency. 

By encouraging interdisciplinary collaboration and fostering partnerships with industry, 
government, and other institutions, the program will promote coordinated efforts to address 
statewide challenges such as healthcare management, technological innovation, and economic 
diversification. These collaborations will help ensure that academic research translates into 
practical solutions that benefit Nevadans. Accountability and transparency will be embedded in 
the program’s structure through clearly defined academic milestones, regular program 
assessments, and publicly available outcomes such as graduate placement and research 
contributions. It will also support broader system goals of access and equity, providing transparent 
pathways for underrepresented students to pursue advanced study and academic careers. 
Through these efforts, the program will contribute to a more integrated, responsive, and 
accountable higher education system in Nevada. 

ii. Institutional mission and core themes or institutional objectives 

The proposed Ph.D. in Business will support UNLV’s Top Tier 2.0 mission to: 
(https://www.unlv.edu/about/mission): 
● provide access to world-class educational experiences that are responsive to the needs of our 

students and stakeholders; 
● engage in groundbreaking research, scholarship, professional, and creative activities that have 

impact and cross boundaries; and 
● offer high-value, cutting-edge interdisciplinary physical and mental health care to support our 

community. 
First, the program will enhance research and community partnerships by addressing business-
related challenges—technological and otherwise—through collaborative research projects, grant 
applications, and sponsored initiatives. These activities will generate external funding for UNLV and 
strengthen business connections within the local community. 
 
Second, the program will help cultivate a stronger research culture within the business school, 
attract high-caliber faculty, and promote scholarship that addresses pressing challenges facing 
Nevada businesses.  
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Third, the program will expand interdisciplinary research opportunities across campus, particularly 
in areas like healthcare. Ph.D. students from other academic units will be able to enroll in business 
seminars to broaden their understanding of business principles. In particular, collaboration between 
the health sciences and business disciplines will enable doctoral students in the health sciences to 
gain valuable insights into the business and operational aspects of healthcare delivery. 

iii. Campus strategic plan and/or academic master plan 

The proposed Ph.D. program in Business directly supports UNLV’s strategic objectives 
(https://www.unlv.edu/toptier/about/rsc): 

1. Identify and develop UNLV’s strengths in selected areas and invest in research centers and 
infrastructure that foster natural, sustainable, and seamless collaboration. 

The Ph.D. program in Business will contribute to all these efforts by: 

● Facilitating collaboration between Lee Business School faculty and those in health sciences, 
computer science, sociology, and hospitality; 

● Enabling Lee Business School faculty to mentor doctoral students engaged in innovative 
research; 

● Supporting the development of long-term, collaborative research partnerships. 

2. Foster a campus culture where UNLV faculty, students, and staff can maximize their research 
productivity. 

The Ph.D. program will advance this objective by: 

● Encouraging Lee Business School faculty to pursue more grant opportunities, often in 
collaboration with faculty from other colleges (e.g., engineering or hospitality), through 
funding sources such as the National Science Foundation (NSF), National Institutes of Health 
(NIH), U.S. Department of Energy (DOE), and private foundations that support business and 
technology research; 

● Supporting the recruitment of postdoctoral researchers within Lee Business School. 

3. Invest in, promote, and expand student research, scholarly, creative, and professional 
opportunities to increase student engagement and align program experiences with strategic 
career pathways. 

The Ph.D. program will support this goal by: 

● Providing a platform for advanced student research; 
● Increasing GA expenditures and research support; 
● Enabling graduate students across campus to collaborate on impactful, interdisciplinary 

projects. 
 

iv. Contribution of new program to the other programs at the institution. Include the department’s 
existing programs at the undergraduate or graduate levels and other programs throughout the 
college or university.  

The proposed Ph.D. in Business will significantly enhance both existing programs within the Lee 
Business School and promote interdisciplinary collaboration across the broader UNLV community. 

Within Lee Business School, Ph.D. students will support undergraduate and master’s programs by 
serving as instructors or teaching assistants, thereby expanding course offerings and enriching the 
learning environment with cutting-edge research perspectives. In addition, Ph.D. students will 
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collaborate with undergraduate and graduate students on research projects, fostering a culture of 
scholarly engagement and mentorship throughout the college. 

Beyond Lee Business School, the Ph.D. program will contribute to interdisciplinary academic 
development across the university. Ph.D. students will also be encouraged to take coursework 
across disciplines, including social sciences, engineering, sciences, political science, hospitality, and 
public administration. Likewise, doctoral students from other programs at UNLV will benefit from 
enrolling in specialized business seminars and courses, enriching their research with business 
insights.  

v. Other related programs in NSHE 

The University of Nevada, Reno (UNR) offers a Ph.D. in Business Administration through its College 
of Business. Doctoral programs are inherently shaped by the research expertise, focus areas, and 
mentoring capacity of the faculty at each institution. As such, there is minimal direct overlap 
between the proposed program at UNLV and the existing program at UNR. The faculty at each 
university bring distinct research strengths, offering students different scholarly perspectives and 
areas of specialization. This distinction ensures that the proposed program complements rather 
than duplicates the existing offering within NSHE, while expanding statewide capacity for advanced 
business research and education. 

 

C. Institutional Review Process 

i. Date of faculty review:   

The Ph.D. in Business proposal was reviewed and approved by Lee Business School graduate faculty 
members on September 3, 2025, via online anonymous faculty vote. 

ii. Describe the institution’s review and approval process by the appropriate academic body 

After approval by the department, the proposed program was placed on the NSHE planning report 
and internal work began to develop the NSHE proposal. After a preproposal meeting, the 
department drafted the proposal, which was approved by the Office of Academic Effectiveness. 
Once approved, the proposal was entered into Curriculog (the university’s curriculum approval 
platform) to begin routing through various internal approvals including the registrar, the Office of 
Academic Assessment, the department chair, the college dean, and the faculty senate. Once 
approved by the Board of Regents, the proposal will be submitted for approval to the Northwest 
Commission on Colleges and Universities.  

iii. Describe any recommendations from prior program review, accreditation evaluators, and/or 
advisory boards concerning the proposed program 

As part of the program development process, several recommendations were received and 
incorporated into the final proposal: 

1. Shared Core Courses: Feedback emphasized the importance of a cohesive curriculum across 
concentrations. In response, we designed a set of shared core courses to ensure that all Ph.D. 
students receive a strong and consistent foundation in research methods and theory, regardless 
of their area of specialization. 

2. Early Research Engagement: To strengthen students’ research readiness and accelerate their 
path to publication, we added first-year and second-year research paper requirements. These 
milestones are designed to foster early engagement in scholarly work and help students build a 
strong research portfolio from the outset. 
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D. Evaluation of need for the program 

i. The need for the program and the data that provides evidence of that need, including evidence of 
state and national employment opportunities for graduates. Include information from the 
following and/or any other applicable sources: 

● Nevada P-20 Workforce Research Data System 
● Nevada Department of Employment, Training, and Rehabilitation (DETR) Occupation and 

Industry Projections  
● Bureau of Labor Statistics (BLS) Data Tools 

The need for a Ph.D. in Business stems, in part, from the following observation made in the 
Association to Advance Collegiate Schools of Business (AACSB)—the premier accrediting body for 
business schools worldwide—in its 2013 report on business doctorate education: 

“Across the globe, governments’ attentions are focused on (rightfully) the role of science, 
technology, engineering, and mathematics (STEM) to enhance international competitiveness, but 
often (wrongly) at the exclusion of the role of management research as a necessary complement. 
Without intervention by business schools or organizations advocating on their behalf, this 
appears unlikely to change in the near future…” 

At UNLV and in Nevada, we similarly recognize the strong need for STEM Ph.D. programs. At the 
same time, the commercialization of any innovative idea requires the application of business 
knowledge. The proposed Ph.D. in Business is dedicated to the creation and dissemination of 
original business knowledge. Furthermore, we intend to explore connections between the Ph.D. in 
Business and existing STEM programs. In fact, many Ph.D. programs at R1 business schools are 
designated as STEM programs, including those at UC Irvine, Rensselaer Polytechnic Institute, New 
Jersey Institute of Technology, SUNY Buffalo, Washington University in St. Louis, Duke, Virginia Tech, 
and Illinois Institute of Technology. 

There is also strong market demand for Ph.D. graduates in Business. Below is a brief overview of the 
need for each of the proposed specialization areas: 

Finance: There is sizeable demand for Finance doctoral graduates in non-academic settings in 
addition to the traditional academic setting. For example, as of August 2025, there were 771 Finance 
Ph.D. jobs on Linkedin and 329 Finance faculty positions posted at HigherEdJobs. The hiring agencies 
include universities, colleges, government organizations, non-profits, and financial institutions which 
include diverse roles in research, model development and data analytics.  

Information Systems (IS): According to the Bureau of Labor Statistics, Computer and IS managerial 
jobs are predicted to grow by 16% during 2021-2031. These increasing jobs require more IS 
graduates and, ultimately, more Ph.D. faculty to teach classes for the increased number of IS 
graduates. As per the NSF report in 2020, there was a 44.6% increase in the doctorates earned in 
Computer and Information Sciences from 2010-2020 (https://ncses.nsf.gov/pubs/nsf22300/data-
tables). This indicates a strong upward trajectory for producing doctorates in Information Systems.  

In addition to academic faculty roles, Ph.D. graduates with specialization in Information Systems are 
increasingly sought after in non-academic careers. Doctorates bring advanced expertise in data 
analytics, cybersecurity, digital platforms, and technology strategy, making them valuable to 
technology firms, consulting companies, financial institutions, and healthcare organizations. 
Government agencies and research institutes also recruit Ph.D. graduates for roles that require 
rigorous research skills and the ability to address complex technology challenges. The National 
Science Foundation Survey of Doctorate Recipients has shown that a significant proportion of 
Information Systems Ph.D. holders are employed in industry positions where they lead R&D efforts, 
data science initiatives, and digital transformation projects. According to NSF’s Survey of Earned 
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Doctorates (https://ncses.nsf.gov/pubs/nsf24300/report/postgraduation-trends#industry-or-
business-employment), in 2022, the proportion of doctorate recipients who committed to 
industry/business roles nearly doubled compared with 2002 levels. For example, as of August 2025, 
there were more than 2000 positions posted at HigherEdJobs for Information System degree 
holders, and only around 900 are faculty positions.  

Marketing: Marketing has been critical to Nevada’s success. Over the past 100 years, Nevada’s 
tourism economy has been driven by its ability to market the state to potential tourists from across 
the globe. Despite this, Nevada remains one of the few states in the country that does not offer 
doctoral education in marketing. According to the most recent data provided by the Association to 
Advance Collegiate Schools of Business, (AACSB), accounting, finance and marketing are the three 
largest areas of faculty employment, with AACSB accredited schools currently employing more than 
3,800 marketing professors. In addition, the American Marketing Association currently lists 210 
unfilled faculty positions in marketing. We anticipate our graduates helping to fill this gap in job 
openings. We anticipate attracting students from across the state with a wide range of educational 
backgrounds including business, communications and journalism, the liberal arts including English, 
sociology, psychology, and anthropology, health sciences, and hospitality. Certainly, a Ph.D. with 
specialization in marketing will fill a statewide need for doctoral education in this field. In addition, 
Ph.D. graduates increasingly pursue non-academic careers in consulting and consumer insights 
sectors. The shift to data-driven marketing has expanded opportunities for marketing doctorates in 
roles requiring advanced methodological expertise. The U.S. Bureau of Labor Statistics projects 6% 
growth in market research analyst jobs from 2022–2032, faster than average across occupations, 
reflecting strong demand for professionals skilled in consumer behavior and analysis.  

ii. Procedures used in arriving at the decision to offer the program 

1. Constitution of the Ph.D. Committee to study the feasibility of offering doctoral programs at LEE 
(Spring 2022). 

2. Collection of data on Ph.D. programs in leading research schools (Spring 2022). 
3. College-wide faculty discussion on a doctoral program at Lee Business School, the type of 

doctoral program, and the readiness of the areas to launch a doctoral program (Spring 2022) 
4. Collection of feedback from each academic area at Lee Business School (Spring 2022) 
5. Faculty voted overwhelmingly in support of launching a doctoral program (Fall 2022) 
6. Development of overall Ph.D. curriculum by the Ph.D. committee (Fall 2022/Spring 2023) 
7. Meeting between the Dean’s Office, department chairs, and the Ph.D. committee to discuss 

program curriculum, funding, infrastructure, recruiting, and area readiness (Fall 2022) 
8. Faculty voted overwhelmingly in favor of the overall Ph.D. curriculum (Spring 2023) 
9. Development of concentrations for the Ph.D. curriculum by the Ph.D. committee (Spring 2023) 
10. Feasibility assessment and revision of the Ph.D. curriculum by the Ph.D. (Fall 2023) 
11. Resource planning by the dean’s office and participating departments, and the decision to move 

forward with three concentrations (Spring 2024- Spring 2025). 
12. Faculty voted overwhelmingly in favor of the revised Ph.D. curriculum (Fall 2025) 

iii. The timetable, with dates, for implementation 

Department Review January 2026 

College Review  January 2026 

Faculty Senate Review February 2026 

NSHE AAC Approval Expected June 2026 

NSHE Board of Regents Approval Expected September 2026 
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NWCCU Approval Expected October 2026 

Program Enrollment and Courses Begin Expected Fall 2027 

 

iv. If this or a similar program already exists within the System, what is the justification for this 
addition? Please describe the nature and extent of the consultation with other institutions that 
have similar programs  

The University of Nevada, Reno (UNR) offers a Ph.D. in Business Administration through its College 
of Business. 
The proposed UNLV program has minimal direct overlap with UNR’s existing program. Faculty at the 
two universities offer distinct research expertise, giving students access to different academic 
perspectives and specialization opportunities. This differentiation ensures that the proposed 
program complements rather than replicates the existing NSHE offering, while enhancing statewide 
capacity for advanced research and education in business. 

 
v. Student population to be served  

The proposed Ph.D. in Business will serve a diverse population of students, including: 

● Individuals with academic backgrounds in business or related fields who seek advanced 
expertise in business theory and its impact on individuals, organizations, and broader economic 
systems; 

● Working professionals who wish to apply cutting-edge theories and research to address complex 
business challenges and contribute to practice-oriented solutions; 

● Aspiring academics who are interested in conducting original research, publishing in top-tier 
journals, teaching at the university level, and establishing themselves as leading scholars in the 
field of business. 

 

E. Curriculum and Assessment 

i. Representative semester-by-semester course of study. Include course credits and indicate which 
are new courses to be developed 

Example course of study (Information Systems): 
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Year 1 – Fall Year 1 - Spring Year 1 - Summer 
● BUS 701 Foundations of 

Business Research I* 
● IS 761 Foundations of 

Research in Information 
Systems* 

● EPY 722 Inferential Statistics 
and Experimental Design 
OR 
STA 761 Regression Analysis I 
OR 
Advisor Approved course 

● BUS 702 Foundations of 
Business Research II* 

● IS 762 Research Seminar in 
Human Factors in IS* 

● EPY 732 Multiple Regression  
OR 
STA 762 Regression Analysis II  
OR 
Advisor approved course 

● Research Paper 1  
BUS 704 Qualifying Research 
Paper* 

Year 2 – Fall Year 2 - Spring Year 2 - Summer 
● IS 763 Research Seminar on 

the Digital Economy* 
● Supporting Coursework (3 

credits) 
● EPY 733 Multivariate Statistics 

OR 
STA 750 Time Series Analysis  
OR  
STA 755 Stochastic Modeling I  
OR 
STA 753 Bayesian Data 
Analysis OR 
Advisor approved course 

● IS 704 Special Topics in IS 
Research* 

● Supporting Coursework (3 
credits) 

● EPY 734 Structural Equation 
Modeling  
OR 
STA 751 Spatial Statistics 
OR 
STA 756 Stochastic Modeling II 
OR 
STA 765 Statistical Decision 
Theory 
OR 
Advisor approved course 

● Research Paper 2 
BUS 705 – Culminating 
Research Paper* 

Year 3 – Fall Year 3 - Spring  
● BUS 703 Fundamentals of 

Business Academia* 
● Supporting Coursework (3 

credits) 
● IS 770 Independent Research* 

● Supporting Coursework (6 
credits) 

● IS 770 Independent Research* 
(Dissertation Proposal Defense by 
Spring, required) 

 

Year 4/5 – Fall Year 4/5 - Spring  
● Supporting Coursework (3 

credits) 
● BUS 790 Doctoral 

Dissertation* (6 credits) 

● BUS 790 Doctoral 
Dissertation* (9 credits) 

 

* Denotes new course to be developed for the program 

ii. Program entrance requirements 

1. Applicants must possess a bachelor’s degree from an accredited college or university. An MBA 
or master’s degree in a related field may be helpful but is not required.  

2. Applicants must commit to full-time enrollment in the Ph.D. program. 
3. Applicants are expected to have exhibited outstanding academic performance as reflected in the 

undergraduate and graduate GPA. 
4. Personal statement (2-3 pages, single-spaced) explaining:  

● How your background and life experiences have motivated your decision to pursue a 
doctoral degree for an academic career; and  

● Given your academic and professional experiences and your career goals, what specifically 
drives your interest in pursuing a doctoral program in the specific area at UNLV. 
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5. Current CV (no more than 3 pages, single-spaced). Applicants may choose to include teaching, 
professional/industry experience, research experience, publications, and other 
accomplishments in extracurricular activities. Work experience is not required, but we consider 
the relevance of any work experience for research and practice. 

6. Applicants are not required to have prior research experience, but evidence such as research 
projects, theses, publications, or other scholarly work will be viewed favorably and can 
strengthen an application. Depending on the discipline, relevant professional or industry 
experience may also be considered valuable and can enhance the overall strength of the 
application. 

7. Standardized Tests (GRE or GMAT): While there is no minimum score requirement, results will 
be considered as one component of a holistic review process. Strong performance may 
strengthen an application but will not be the sole determinant of admission.  

8. English language requirements. Please refer to the UNLV Graduate College for specific 
requirements.  

9. Two recommendation letters, preferably from academic sources. Upon payment of the 
application fee, the Graduate College will contact the referees and provide complete 
instructions to submit their references. It is the applicant’s responsibility to make arrangements 
with the referees and make sure that letters are submitted by the deadline.  

10. Submission of unofficial transcripts from all post-secondary institutions at the time of 
application. Official transcripts are required prior to enrollment.  

11. Applicants should demonstrate working knowledge of college-level algebra and calculus, 
through previous courses or other means. 

12. Writing Sample(s). Applicants have the option to submit an academic writing sample. There are 
no specific guidelines for your writing sample. Possible options include (but are not limited to) 
essays, masters’ theses, capstone projects, or research papers. 

13. Applicants are required to have general background knowledge in business and economics. 
Applicants entering without a business/economics background or degree may be required to 
take MBA courses or comparable graduate-level courses. The courses and credits required will 
be determined at the time of admission. In addition, applicants are encouraged to master some 
basic computer programming skills either before admission or during the program. 

14. All domestic and international applicants must review and follow the area-specific requirements 
and Graduate College Admission and Registration Requirements. 

iii. Program completion requirements (credit hours, grade point average, preprogram requirements) 

Curriculum Requirements 

1. Core Requirements: Students are required to take 39 credit hours, which are distributed based 
upon area requirements and advisor approval between the following areas: 
1) Business Common Core: 9 credits of seminars offered within the Business School to cover 

the foundations of business research and business academia 
2) Core Disciplinary Area: 12 credits of seminars offered by the area within the Business 

School. 
3) Research Methods: 12 credits of advisor approved courses which focus on providing 

methodological training for the student and the type of research that is being performed. 
4) Professional Paper: 6 credits of qualifying research paper and culminating research paper  

2. Supporting Coursework: 27 credits of courses which allow the student to expand beyond the 
major area of concentration to supporting coursework that will prepare the student for the 
dissertation. Specific requirements for the credit allotments between these areas are available 
per the area-specific handbook. 

3. Dissertation: Student must complete at least 12 credit hours of BUS 790 Doctoral Dissertation. 
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Graduation Requirements 

1. Each student must complete a minimum of 78 credit hours. 
2. Maintain an overall GPA of 3.00 or higher for all courses. 
3. Students must obtain a grade of B or better in each course taken for that course to count 

toward the degree. One grade below a B will result in academic probation via the Grad College 
process. Students may be separated if the probation terms are not met.    

4. Satisfactory performance on the comprehensive exam. Students must take the exam no later 
than Fall Year 3 in the program. Students who fail to pass the exam will be placed on academic 
probation and will be allowed one retake of the exam. Failure to pass the retake or meet the 
requirements of academic probation will result in separation. 

5. Satisfactory defense of the dissertation proposal. 
6. Satisfactory completion of research practicum requirements (Qualifying Research Paper and 

Culminating Research Paper see the Ph.D. Handbook) 
7. Satisfactory completion of instructional training requirements, including serving as the primary 

instructor for at least one undergraduate-level course at UNLV during the Ph.D. program. Prior 
teaching experience outside of the program does not fulfill this requirement. 

8. A dissertation of high quality consisting of significant original research, which must be approved 
by each member of the dissertation committee. 

9. The student must submit and successfully defend the dissertation by the posted deadline. The 
defense must be advertised and is open to the public. 

10. Fulfillment of other requirements as specified by the Graduate College. 

iv. Requirements and plan for attaining any programmatic accreditation, if applicable. Include the 
accrediting body, cost, and timeline 

The Association to Advance Collegiate Schools of Business (AACSB) is the primary accrediting body. 
AACSB currently accredits all the existing programs in the Lee Business School, and the Ph.D. in 
Business falls under that umbrella. The following links detail the AACSB accreditation process. 

Accreditation Standards: https://www.aacsb.edu/educators/accreditation/business-
accreditation/aacsb-business-accreditation-standards  

As an AACSB-accredited institution, the Lee Business School maintains its accreditation through 
periodic self-evaluation, continuous improvement reporting, and peer review to ensure ongoing 
alignment with AACSB standards of excellence (Process of Accreditation:  
https://www.aacsb.edu/educators/accreditation/business-accreditation/accreditation-process).  

AACSB charges annual accreditation and review fees to support the continuous maintenance of 
accreditation, which are paid by accredited institutions such as the Lee Business School (Costs 
associated with accreditation: https://www.aacsb.edu/educators/accreditation/business-
accreditation/fees).   

v. Describe the program’s expected student learning outcomes 

SLO1. Develop expertise in different theories that explain business-related phenomena in individual, 
organizational, and societal settings.  

SLO2. Apply theoretical perspectives in business and other disciplines to advance understanding of 
major business issues in the respective areas of concentration.  

SLO3. Design, plan, and conduct original research in business, publishable at top-tier academic 
journals.  

SLO4. Teach college courses using a variety of instructional strategies to help undergraduate and 
graduate students develop business expertise. 
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vi. Describe the student learning outcomes assessment plan. 

Please refer to this proposal’s attachment, which lists and describes the approved assessment plan 
for the expected student learning outcomes. 

 

F. Instructional Delivery (for the purpose of state authorization [NC-SARA]) 

i. How will the program be delivered when it begins? Mark all that apply. 

 ☒ 100% face-to-face 

 ☐ >50% online (Select if more than half of the program requirements are  
 available online or if students can complete the program through a  
 combination of both face-to-face and online courses.) 

 ☐ 100% online 

ii. Learning Placements 

Does the academic program have learning placements (e.g. internships, externships, clinical 
placements, student teaching, etc.) that may take place outside the state of Nevada? 

☐  Yes      ☒ No 

 

G. Projected Headcount and FTE 

i. Unduplicated headcount in the Fall semester of the 1st, 3rd, and 5th years. 

1st fall semester: 6.0 

3rd fall semester: 15.0 

5th fall semester: 18.0 

Describe the methodology/assumptions used in determining the projected headcount 

A full-time Ph.D. program with students to graduate in four to five years.  

The program plans to enroll six Ph.D. students in Year 1. The program is expected to serve 18 
students by Years 4 and 5. 

The estimated enrollment is based on frequent inquiries from current undergraduate and master 
students and the national/international market demand for Ph.D. programs in business. The 
estimated numbers are capped based on initial financial constraints on the number of available 
graduate assistantships. 

These headcount values represent:  

☒ Students formally admitted to the program 

☐ Declared majors in the program 

☐ Course enrollments in the program 

 

ii. Full-time equivalent (FTE) enrollment in the Fall semester of the 1st, 3rd, and 5th years. Use the 
formulas provided below to calculate. 

● Undergraduate FTE = (projected headcount x credits taken)/15 
● Master’s FTE = (projected headcount x credits taken)/12 
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● Doctoral/Professional FTE = (projected headcount x credits taken/9) 

 

 1st fall semester: 6.0 

 3rd fall semester: 15.0 

 5th fall semester: 18.0 

Describe the methodology/assumptions used in determining the FTE 

The projected FTE was determined using the formula documented in the NSHE Procedures and 
Guidelines Manual, Chapter 6, Section 2.  FTE is computed by multiplying the number of students 
times the number of credits they will be taking (9) and then dividing that number by 9.   

 

H. Faculty Qualifications 

i. Describe the educational and professional qualifications of those who will be teaching within the 
program 

Note: Business School journals are ranked as A+, A, A- and so on. 

Finance:  

1. The Finance Department currently employs the following faculty who are prepared to engage in 
the training of doctoral students: 
1) Full Professor: Two A+ and seven A/A- publications. Cited 898 times. Associate editor (A 

level journal). Referee for A+ journals. Google citation over 898. Four papers as semifinalists 
for Best Paper Award at FMA. Ten grants from UNLV and the Department of Education. 

2) Full Professor: Six A/A- publications. Cited 2391 times. Frequently served as referees for A 
journals and program committees for top conferences. 

3) Full Professor: Two A+, six A/A- publications. Served on the editorial board at Journal of 
Business Research. Referee at top finance journals including the Journal of Finance. Has 
1937 citations. Served on the doctoral program committee at Arizona State University. 

4) Full Professor: One A+, three A/A- publications. Previously supervised two Ph.D. students at 
Louisiana State University. 

5) Associate Professor: One A+, seven A/A- publications. Cited 529 times. 6 grants. MFA “Best 
Asset Pricing Paper” Award. Quarterly Journal of Finance “Best Referee Reward”.  

6) Associate Professor: One A+, two A/A- publications. Over 900 citations. Awarded most 
impactful teacher. Reviewer on top finance journals. Previously served on the Ph.D. 
committee for students. 

7) Assistant Professor: Two A+ (one more currently in progress), one A/A- publications. Has 
served as supervisor over a large number of master's thesis at the previous university and 
co-authored with students. Referee at Management Science and other journals.  

8) Assistant Professor: One A+ journal. 

Information Systems: 

1. There are 12 Information Systems (IS) faculty, including six full professors, one associate 
professor, and five assistant professors. The number of senior and research-active faculty 
provides multiple options for dissertation chairs and committee members. 

2. Both historically and in recent times, the IS faculty have multiple publications in A+/A/A- 
journals, which reflect some of the top journals in the IS discipline. 

3. The IS faculty have experience in successful grant writing, including prestigious National Science 
Foundation (NSF) grants, and internal grants such as faculty opportunity award from UNLV.     
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4. UNLV IS faculty have received multiple awards within the Lee Business School and externally.  
5. Many IS faculty serve as Senior Editors/Associate Editor and Editorial Board Members at 

prestigious IS journals (A+/A/A- journals). Examples include: 
1) Tenured faculty member: Senior Editor (SE) at Information Systems Journal or ISJ (A journal), 

Associate Editor at Journal of the Association for Information Systems or JAIS (A+ journal) 
2) Tenured faculty member: Associate Editor at ISJ (A journal) 
3) Tenured faculty member: Senior Editor at JAIS (A+ journal), Senior Editor at ISJ (A journal) 
4) Tenured faculty member: Senior Editor at JAIS (A+ journal), Senior Editor at ISJ (A journal), 

Associate Editor at Decision Sciences (A journal), Editorial Review Board member at Journal 
of Strategic Information Systems or JSIS (A- journal), and Editorial Review Board member at 
Information Systems Research (A+ journal) 

5) Tenure-track faculty member: Associate Editor at ISJ (A journal) 
6) Tenured faculty member: Associate Editor at I&M (A- journal) 

6. The disciplinary reputation, as evidenced in the above editorial appointments, showcases the 
ability of the IS faculty to implement a Ph.D. program. The vast editorial experience at some of 
the top journals in IS will allow for substantial mentoring of doctoral students for a scholarship 
career. 

7. Multiple IS faculty have the experience of being a chair or committee member on 
Master’s/Doctoral Committees, within or outside Lee Business School. Some have also published 
papers with their master’s students who eventually attended a Ph.D. program. 

Marketing: 

1. The Marketing and International Business (MIB) Department currently includes 14 faculty 
members with Ph.D. degrees from the top ranked marketing programs including Arizona, 
Georgia, Illinois, Maryland, Michigan State, Minnesota, Virginia Tech, and Wisconsin. We have 
eight full professors, three associate professors and three assistant professors.  

2. According to a 2021 UNLV report, thirteen of UNLV’s top 100 most cited scholars came from Lee 
Business School, with five of those from the MIB Department. This makes the MIB Department 
one of the “most cited” faculties at the University. According to a 2022 report, within Lee 
Business School, six of the top twenty most cited faculty members are housed in the MIB 
Department. These six faculty members accounted for more than 37,000 citations. The MIB’s 
research is often cited and has a high impact factor.  

3. Three of the MIB faculty members hold distinguished chaired faculty positions. 
4. Many of our faculty members have been recognized for their contributions to the marketing 

field with national awards from the top academic marketing organizations including from the 
American Marketing Association, the Direct Marketing Association, the Marketing Educators’ 
Association, and the American Academy of Advertising. 

5. Eight of the MIB faculty members have previously served on dissertation committees at UNLV 
and other institutions. As a faculty, the MIB Department is experienced in serving on 
dissertation committees. 

6. The MIB faculty serve or have served as Editors, Associate Editor, and Editorial Board Member at 
the field’s high-quality journals, including editorships at the Journal of Business Research, the 
Journal of Advertising, the Journal of Micromarketing, the Journal of Research in Interactive 
Marketing, and the Journal of Satisfaction, Dissatisfaction and Complaining Behavior.   

7. The MIB faculty members have served as presidents at some of the field’s top academic 
organizations such as the American Academy of Advertising and Marketing Educators’ 
Association.  

8. The MIB faculty members have published dozens of academic papers with UNLV doctoral, 
master’s, and undergraduate students, helping place them in jobs as well as higher education 
positions, such as doctorate programs. 
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ii. Describe the anticipated sources and plans to secure qualified faculty and staff 

As described above, the Finance area has eight faculty members, the Information Systems area has 
12 productive research colleagues with full graduate faculty status, and the Marketing area has 14 
faculty members. If required, additional faculty members will be recruited once the program grows. 

 

I. Resources 

i. Budget Projections 

☒The Program Cost Estimate form is completed and attached 

To support the launch of the Ph.D. in Business program, we will utilize starter funds that have been 
reallocated from the Lee Visiting Professor Program. With the donor’s agreement, these funds have 
been repurposed on a one-time basis to establish the Lee Doctoral Fellowship. This adjustment 
ensures that no existing programs are impacted and aligns closely with the original intent of the Lee 
Family’s gift, which was to strengthen business education, foster research, and support the 
development of future scholars. The repurposed funds will provide an initial foundation for student 
support and program development, demonstrating both donor confidence and the program’s long-
term potential.  

ii. Existing facilities – Describe the existing facilities available to accommodate the program, 
including the type of space, number of assignable square feet, space utilization assumptions, 
special requirements, modifications needed, and effect on present programs 

The Ph.D. in Business program will utilize existing classrooms, a computer laboratory, and faculty 
and student space available to the Lee Business School in Beam Hall (BEH). The program’s 
instruction will follow traditional face-to-face lectures, discussions, and seminars. The program 
classes will use unutilized classrooms and other spaces in the BEH building. Office space utilization 
for recruitment, retention, progression, and completion must be optimized at the internal Office of 
Graduate Student Services. Additional space for admitted Ph.D. students will not be needed. 

iii. Additional facilities – Describe any additional facilities required, including the type of space 
needed, square footage needed, and any other special requirements. Include a timetable for 
securing additional facilities if needed 

The Lee Business School is also making significant investments in facilities to support the success of 
the Ph.D. in Business program. A key feature of the future home of the Lee Business School is the 
inclusion of a dedicated space for Ph.D. students. This space will be designed to foster collaboration 
between faculty and doctoral students, encourage research and ideation, and create a supportive 
environment for doctoral training. 

iv. Existing and additional equipment required 

The Lee Business School and UNLV provide students with the software needed to complete the 
program, including SAS, SPSS, Qualtrics, Microsoft Office, and various data analytics packages. 
Students will need access to PCs and Macs, which are planned to be provided when entering into 
the program. 

v. Describe the adequacy and availability of library and information resources. 

The current library subscriptions, interlibrary loan services, and standard databases such as 
Compustat, WRDS, etc., are sufficient to meet the needs of the Ph.D. program in Business.  

 

J. Student Services 
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i. Describe the capacity of student support services to accommodate the program.  Include a 
description of admissions, financial aid, advising, library, tutoring, and others specific to the 
program proposal 

The following support services available for the students currently exist at UNLV and would be 
accommodate students in the Ph.D. program: 

● Disability Resource Center (DRC)- The Disability Resource Center (DRC) determines 
accommodations that are “reasonable” in promoting the equal access of a student reporting 
a disability to the general UNLV learning experience.   In so doing, the DRC also balances 
instructor and departmental interests in maintaining curricular standards so as to best 
achieve a fair evaluation standard amongst students being assisted.  

● UNLV complies with the provisions set forth in Section 504 of the Rehabilitation Act of 1973 
and the Americans with Disabilities Act of 1990.  The DRC is located in the Student Services 
Complex (SSC-A), Room 143, phone (702) 895-0866, fax (702) 895-0651. For additional 
information, please visit: http://drc.unlv.edu/. 

● UNLV Writing Center- One-on-one or small group assistance with writing is available free of 
charge to UNLV students at the Writing Center, located in CDC-3-301. Although walk-in 
consultations are sometimes available, students with appointments will receive priority 
assistance. Appointments may be made in person or by calling 895-3908. The student’s Rebel 
ID Card, a copy of the assignment (if possible), and two copies of any writing to be reviewed 
are requested for the consultation. More information can be found at: 
http://writingcenter.unlv.edu/   

● The UNLV Intersection - One-stop resource for UNLV's highly diverse student body - it 
provides a comprehensive multicultural center that is grounded in the academic life of UNLV 
students. As an intersecting campus resource, it ensures that students, especially first-
generation and students of color, can successfully navigate their academic careers. In this 
safe space, all members can discuss their differences, discover their similarities, and build a 
shared sense of belonging. 

ii. Describe the implications of the program for services to the rest of the student body 

There will be no impact on students in other Master-level graduate programs.  

 

K. Consultant Reports – If a consultant was hired to assist in the development of the program, please 
complete the following subsections.  A copy of the consultant’s final report must be on record at the 
requesting institution. 

i. Names, qualifications and affiliations of consultant(s) used 

Not Applicable 

ii. Consultant’s summary comments and recommendations 

Not Applicable 

iii. Summary of proposer's response to consultants 

Not Applicable 

 

L. Articulation Agreements 

i. Articulation agreements were successfully completed with the following NSHE institutions. 
(Attach copies of agreements) 
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Not Applicable 

ii. Articulation agreements have not yet been established with the following NSHE institutions. 
(Indicate status) 

Not Applicable 

iii. Articulation agreements are not applicable for the following institutions. (Indicate reasons) 

Not Applicable 

M. Summary Statement 

Creating a Ph.D. in Business is essential for the Lee Business School, UNLV, and NSHE. The proposed Ph.D. 
program will prepare graduates for academic faculty positions in peer or aspirant research institutions, and 
enhance the reputation and brand of Lee Business School, UNLV, and NSHE. In addition to academic careers, 
graduates will also be well-prepared for research, analytical, and leadership roles in industry, government, 
and nonprofit organizations. The proposed program will be a game-changer in the trajectory of Lee Business 
School in production of world-class knowledge, recruitment and retention of top-tier faculty, and 
recruitment of talented students. The program will provide exceptional students with advanced graduate 
training.  

The Lee Business School is fully prepared to launch the Ph.D. program. We have accomplished and 
experienced faculty that are committed to teaching and mentoring Ph.D. students in the creation and 
distribution of knowledge. The proposed program combines rigorous coursework with careful mentorship to 
produce highly qualified, research-active doctoral graduates. Students will conduct original research in their 
areas of interest and create impactful scholarship to shape business decision-making, thus informing the 
next generation of business professionals and leaders.  

The proposed Ph.D. Business aims to graduate Ph.D. students who can shape the future of business 
scholarship and develop novel, rigorous solutions for the most pressing business and societal needs in 
Nevada, the US, and the world. 
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NSHE Academic Program Proposal - Five-Year Program Cost Estimate and Resource Requirements
Enter N/A if the information is not applicable to the program proposal

FY  27 FY 3: FY  29 FY 5: FY 31

FTE Headcount FTE Headcount FTE Headcount

6 6 15 15 18 18

FY  27 FY 3: FY  29 FY 5: FY 31

On-going One-time On-going One-time On-going One-time

$189,781 $121,445 $151,264

$22,383 $60,750 $72,900

$190,000 $190,000 $190,000

Total Revenue $212,383 $189,781 $250,750 $121,445 $262,900 $151,264

Program Resource Requirements. Indicate all resources needed including the planned FTE enrollment, projected revenues, and estimated 
expenditures for the first, third and fifth fiscal years of the program. Include reallocation of existing personnel and resources and anticipated or 
requested new resources. Third and fifth year estimates should be in dollars adjusted for inflation.  If the program is contract  related, explain 
the fiscal sources and the year-to-year commitment from the contracting agency(ies) or party(ies). Note:  This form reflects the NWCCU's 
Substantive Change Budget Worksheet as of 8/28/17.

A.   New enrollments to the Institution

B.  Enrollments from Existing Programs

II. REVENUE
FY 1: 

I. PLANNED STUDENT ENROLLMENT
FY 1: 

III. EXPENDITURES

1. New Appropriated Funding Request

2. Institution Funds

4. New Tuition Revenues (registaration fee) from 
Increased Enrollments*

5. Other Student Fees (associated with the program)* 

6. Other (i.e., Gifts) Lee Family Foundation

Note :  Enrollment numbers (A + B) for each fiscal 
year should match the FTE/Headcount numbers in 
the Academic Program Proposal Form (Sect. I.ii.). 

Note : Total Revenue (Section I) should match 
Total Expenditures (Section III)

College/University: University of Nevada, Las Vegas Program: Ph.D. Business

3. Federal (e.g. grant, appropriation)
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NSHE Academic Program Proposal - Five-Year Program Cost Estimate and Resource Requirements
Enter N/A if the information is not applicable to the program proposal

FY  27 FY 3: FY  29 FY 5: FY 31

On-going One-time On-going One-time On-going One-time

4.53 0 4.37 0 4.53 0

1.33 1.17 1.33

3 3 3

0.2 0.2 0.2

2. Faculty  $    234,580  $     205,258  $     234,580 

$64,500 $64,500 $64,500

$1,000 $1,000 $1,000

$86,084 $76,437 $86,084

$386,164 $0 $347,195 $0 $386,164 $0

FY  27 FY 3: FY  29 FY 5: FY 31

Administrative Support Personnel 

Other: ________________

Total Personnel Costs

FY 1: 

5. Research Personnel 

6.  Directors/Administrators

7. Administrative Support Personnel 

8. Fringe Benefits

9. Other:

FY 1: 

A. Personnel Costs

1. FTE (Total FTE for all personnel types)

3. Adjunct Faculty

4. Graduate Assistants 

Faculty

Adjunct Faculty

Grad Assts

Research Personnel

Directors/Administrators 

Expenditures for personnel type below must reflect FTE levels in Section A.1. 
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NSHE Academic Program Proposal - Five-Year Program Cost Estimate and Resource Requirements
Enter N/A if the information is not applicable to the program proposal

On-going One-time On-going One-time On-going One-time

$6,000 $15,000 $18,000

$9,000 $9,000 $9,000

$1,000 $1,000 $1,000

$16,000 $0 $25,000 $0 $28,000 $0

FY  27 FY 3: FY  29 FY 5: FY 31

On-going One-time On-going One-time On-going One-time

Total Operating Expenditures

FY 1: 

4. Communications

5. Materials  and Supplies

6. Rentals

8. Miscellaneous

C. Capital Outlay

1. Library Resources

2. Equipment

B. Operating Expenditures

1. Travel ($1000 per student per year)

2. Professional Services

3. Other Services

7. Marketing materials and Advertising
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NSHE Academic Program Proposal - Five-Year Program Cost Estimate and Resource Requirements
Enter N/A if the information is not applicable to the program proposal

$0 $0 $0 $0 $0 $0

$402,164 $0 $372,195 $0 $414,164 $0

Total Capital Outlay

TOTAL EXPENDITURES (IIIA + IIIB + IIIC):
Note : Total Expenditures (Section IIIA-C total) 

should match Total Revenue (Section I)

Budget Notes (optional):

* Gifts will come from LEE Professorships that offer GA support and the LEE Advisory Board funds.
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3-Year Academic Assessment Plan Cover Sheet 
Email to: assessment@unlv.edu 

 
Program Information 
Program Assessed: PhD in Business 

Department: 

College: Lee Business School 

Department Chair: 

Date Submitted: April 20, 2026 

 
Contact Person for This Plan 
Name: Han-fen Hu 

Phone: 702-895-3796 

Email: han-fen.hu@unlv.edu 
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1. Student Learning Outcomes (SLO) 
SLO1. Develop expertise on different theories that explain business-related phenomena in individual, 
organizational, and societal settings.  

SLO2. Apply theoretical perspectives in business and other supporting/reference disciplines to advance 
an understanding of major business issues in the respective areas of concentration.  

SLO3. Design, plan, and conduct original research in business, publishable at top-tier academic 
journals.  

SLO4. Teach college courses using a variety of instructional strategies to help undergraduate and 
graduate students develop a deep understanding of content, connections, and application. 

2. Graduate Learning Outcomes (GLO) 
We plan to assess the graduate-level requirements in each year of their study, as listed in Table 1. 

Table 1. Assessment Graduate-Level Requirements 

Graduate-Level 
Requirements 

Year in the Program 

1  2  3  4-5 

Research and 
scholarship  

 First research 
paper 

Second research 
paper 

Dissertation 
Related Research 

Originality, critical 
analysis and expertise  

First research 
paper 

Second research 
paper 

Dissertation 
Related Research 

Dissertation 
Related Research 

Development of 
extensive knowledge 

Course 
performance  

Course 
performance 

Comprehensive 
exams 

 

 

3. Curriculum Map 
As showed in Table 2 below, each degree requirement is directly related to the SLOs. Students’ 
learning outcomes are assessed by the courses relevant to their concentrations and specialty area. 
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Table 2. Curriculum Map 

 Student Learning Outcomes  
SLO 1 SLO 2 SLO 3 SLO 4 

A. Core Requirements 
1. Core Disciplinary Area Courses 

Fi
na

nc
e 

FIN 751 Seminar on Theoretical Asset Pricing ×  ×  
FIN 752 Seminar on Empirical Asset Pricing × × ×  
FIN 755 Seminar on Theoretical Corporate Finance ×  ×  
FIN 756 Seminar on Empirical Corporate Finance × × ×  
FIN 757 Finance Research Methods × × ×  

In
fo

rm
at

io
n 

Sy
st

em
s IS 761: Foundations of Research in Information Systems ×  ×  

IS 762: Research Seminar in Human Factors in IS ×  ×  
IS 763: Research Seminar on the Digital Economy ×  ×  
IS 764: Special Topics in IS Research × × ×  

M
ar

ke
tin

g 

MKT 761: Seminar in Consumer Behavior Research ×  ×  
MKT 762: Seminar in Strategic Marketing ×  ×  
MKT 763: Seminar in Marketing Special Topics ×  ×  
MKT 767: Marketing Theory ×  ×  
MKT 768: Experimental Design ×  ×  
MKT 769: Psychometric Theories and Developing Marketing 
Measures ×  ×  

2. Other Supporting Courses  × ×  
B. Elective courses     
Advisor approved elective courses × × ×  
C. Culminating Experience     
BUS 790: Doctoral Dissertation × × ×  
D. Other Requirements 
Research practicum × × ×  
Comprehensive exams × ×   
Instructional training requirements    × 

 

4. Assessment Timeline 
All of the SLOs are assessed annually on an academic year schedule (fall, spring, summer). 

 

5. How Student Learning Outcomes are Assessed 
The committee will use a number of direct measures to evaluate student learning. Direct measures 
include: 

● Research paper 1 for publication (SLO 1, 2, 3) 
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● Research paper 2 for publication (SLO 1, 2, 3) 
● Course outcomes (SLO 1, 2, 3) 
● Comprehensive exam (SLO 1, 2, 3) 
● Dissertation research (SLO 1, 2, 3) 
● Teaching evaluation (SLO 4) 
● Teaching observation (SLO 4) 

Indirect measures of student learning include: 

● Undergraduate teaching evaluations (SLO 4) 

The assessment committee consists of the PhD program director, area coordinator, and the program 
committee. The assessment committee will conduct the assessment, in consultation with other faculty, 
including the instructors of the courses completed by the student. After the student’s dissertation 
committee is formed, the PhD program director and the dissertation committee will be in charge of the 
assessment. 

SLO1 & 2:  

1. The committee examines students’ performance in the courses specified in the degree 
requirement, based on the deliverables of the courses, such as research papers, projects, case study, 
and exams, and provides ratings in the following components: 

● Basic understanding of theories, including assumptions, concepts and principles, 
constructs, and limitations. 

● Application of theories in various settings to analyze business issues. 
● Potential of theoretical development with logical reasoning to explain or predict business 

phenomena. 

Please see the Appendix 1 for the detailed rubric.  

2. The committee examines student’s performance in the first and second research paper and 
dissertation research, and provides ratings in the following components. 

● Recognition of research questions with certain theoretical perspectives. 
● Ability to critique or analyze literature and relevant theories. 
● Application or proper theoretical perspective to address the research questions, such as 

propositions, hypotheses, research framework. 
● Effective communication of logical development and potential theoretical contributions. 

Please see the Appendix 2 for the detailed rubric.  
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3. The committee examines students’ performance in the comprehensive exams regarding their 
knowledge in theories, and provides ratings in the following components: 

● Breadth of knowledge in business theories. 
● Breadth of knowledge in theoretical perspectives in supporting/reference disciplines. 
● Ability to weave multiple theories or literatures into an argument  

Please see the Appendix 3 for the detailed rubric. 

SLO3:  

1. The committee examines students’ performance in the courses specified in the degree 
requirement, based on the deliverables of the courses, such as research papers, projects, case study, 
and exams. The committee provides ratings in the following components: 

● Application of methodology for addressing questions 
● Ability to interpret the outcome of application of different methods.  

Please see the Appendix 1 for the detailed rubric.  

2. The committee assesses the methodological rigor of students’ first and second research paper, 
and dissertation research. The committee provides ratings in the following components: 

● Command of methodology 
● Application of methodology to address research questions. 
● Interpretation and communication of the methodological outcome.  
● Content and organization 
● Literature review 
● Research contribution and concept originality 
● Writing quality and readability 

Please see Appendix 2 for the detailed rubric.  

SLO4: 

1. To assess the students’ teaching ability, the committee conducts the assessment based on the 
teaching evaluations. The committee provides ratings in the following components: 

● Instructor items in the teaching evaluations. 
● Learner comments in the teaching evaluations. 
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Please see Appendix 4 for the detailed rubric. 

2. The committee conducts observation of teaching and provides ratings (1-5) in the following 
components: 

● Content organization 
● Enables active learning 
● Content knowledge and relevance 

Please see Appendix 5 for the detailed rubric. 

 

6. Activities of Closing the Loop 
The assessment committee conduct an annual evaluation of each student based on the processes 
described in the assessment criteria section. Each summer, the PhD program director will analyze the 
data from the annual evaluations and share the results with the PhD program committee. The PhD 
program director, area coordinator, and program committee then discuss the implementation of any 
program changes necessary to close the loop. 
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Appendix 1: Rubric for Course Outcomes 

Area Below Expectations Meets Expectations Exceeds Expectations 

Knowledge of theories Theories were truncated, 
inadequately used, or student 
misunderstood key components  

Student displays knowledge of key 
theoretical constructs or components 
and uses theory effectively 

Student displays robust knowledge of 
theoretical perspectives and theories 
are correctly and creatively applied 

Use of theories Relevant theories or perspectives 
were not addressed or included 

Student used several theories or 
perspectives to support argument 

Student included leading theories and 
perspective as well as lesser known, 
more nuanced contributions from the 
literature 

Theoretical 
development 

The logical reasoning of arguments 
is lacking or not sufficiently 
developed to explain business 
phenomena. 

Students developed proper 
arguments based on theories to 
explain or predict business 
phenomena. 

Students developed arguments in 
creative and logically sound manner 
to further develop or extend the 
theories. 

Methodology 1. Methodological choices are not 
clearly explained 
2. Study design and measures are not 
clear 
3. Methods are inappropriate to 
address the question 

1. Methodological choices are 
described adequately 
2. Study design and measures are 
clear 
3. Methods are appropriate to address 
the question 

1. Methodological choices are 
explained clearly addressing why 
these methodologies were chosen 
over other methods 
2. Study design and measures are 
explained clearly and multiple 
methods or measures are used 
3. Methods address the research 
question, and author use new 
measures, tools, or methods 
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Interpretation of results 1. The discussion and interpretation 
of the results are incorrect or 
insufficient. 
2. The result discussions are not 
connected to the research questions. 
3. Research contributions are not 
articulated. 

1. The discussion and interpretation 
of the results are appropriate. 
2. The result discussions are 
connected to the research questions. 
3. Research contributions are clearly 
presented. 

1. The discussion and interpretation 
of the results are appropriate and 
novel. 
 2. The result discussion provides 
new insights to the literature and the 
research questions. 
3. Research contributions are 
articulated and convincing. 
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Appendix 2: Rubric for Research Papers 

Area Below Expectations Meets Expectations Exceeds Expectations 

Research question 1. Research question is not clearly 
stated or confusing 
2. Research question not connected to 
or relevant in current literature 
3. Research question does not 
contribute to theoretical development 
and question is isolated from 
theoretical debates  

1. Research question is clear and 
focused 
2. Research is connected and relevant 
to current literature. 
3. Research begins to contribute to 
theory by asking interesting questions 
and providing a broader significance 

1. Research question is clear and 
well-written establishing direction for 
the paper 
2. Research is connected to current 
literature, explaining how research 
addresses gaps in current literature 
3. Research question moves beyond 
current theories to advance new ideas 
and create broad linkages to within 
the discipline 

Knowledge of 
theoretical perspectives 

1. Insufficient quantity of theories to 
support argument 
2. Relevant theories or perspectives 
were not addressed or included 
3. Theories were truncated, 
inadequately used, or student 
misunderstood key components  

1. Student used several theories or 
perspectives to support argument 
2. Student included the majority of 
leading theories in the paper 
3. Student displays knowledge of key 
theoretical constructs or components 
and uses theory effectively 

1. Student includes multiple theories 
and perspectives to support argument 
2. Student included leading theories 
and perspective as well as lesser 
known, more nuanced contributions 
from the literature 
3. Student displays robust knowledge 
of theoretical perspectives and 
theories are correctly and creatively 
applied 
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Use of literature 1. Literature review is not of 
sufficient breadth or depth to support 
argument 
2. Literature review was not on topic, 
cohesive, up-to-date, and does not fit 
together to address research question 

1. Literature review contains 
appropriate peer-reviewed articles 
and materials that are relevant to the 
author’s question 
2. Literature review is generally on 
topic, current, and related to the 
author’s question. Review is cohesive 
and frames inquiry. 

1. Literature review contains 
extensive analysis of peer-reviewed 
articles that are relevant to the 
author’s question 
2. Literature is pertinent, current, and 
includes creative articles or lesser-
known works providing depth to the 
project. Review is well-written and 
author shows how this project fits 
with existing work 

Methodology 1. Methodological choices are not 
clearly explained 
2. Study design and measures are not 
clear 
3. Methods are inappropriate to 
address the question 

1. Methodological choices are 
described adequately 
2. Study design and measures are 
clear 
3. Methods are appropriate to address 
the question 

1. Methodological choices are 
explained clearly addressing why 
these methodologies were chosen 
over other methods 
2. Study design and measures are 
explained clearly and multiple 
methods or measures are used 
3. Methods address the research 
question, and author use new 
measures, tools, or methods 
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Interpretation of results 1. The discussion and interpretation 
of the results are incorrect or 
insufficient. 
2. The result discussions are not 
connected to the research questions. 
3. Research contributions are not 
articulated. 

1. The discussion and interpretation 
of the results are appropriate. 
2. The result discussions are 
connected to the research questions. 
3. Research contributions are clearly 
presented. 

1. The discussion and interpretation 
of the results are appropriate and 
novel. 
2. The result discussion provides new 
insights to the literature and the 
research questions. 
3. Research contributions are 
articulated and convincing. 

Writing 1. Writing is unfocused, difficult to 
understand, missing clear logic, 
sequence, or flow 
2. Numerous problems with 
grammar, punctuation, spelling, lacks 
appropriate citations or formatting 

1 Writing is generally clear and 
logical with acceptable transitions 
and flow 
2. A few problems with grammar, 
punctuation, or spelling, citations and 
formatting are generally good 

1. Writing is clear and stylistically 
superior with excellent word choice 
and strong logical progression. 
2. Little to no problems with 
grammar, punctuation, citations, 
spelling, or formatting 
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Appendix 3: Rubric for Comprehensive Exams 

Area Below Expectations Meets Expectations Exceeds Expectations 

Address questions Student does not answer questions 
and/or address all components of the 
question.  

Student addressed the question 
competently, answering most parts 

Student addressed the question 
fluently, completing all components 
that were requested and adding new 
ideas and questions related to extend 
the question 

Methods knowledge Student does not provide sufficient 
information about research methods, 
measurement, and how these 
elements shape findings. Information 
about current methods is not current 
or insufficient 

Student addresses research, methods, 
and measurement and describes how 
methods shape current findings. 
Information about methods is 
generally current. Student is able to 
describe several shortcomings for at 
least one method of inquiry 

Student has sophisticated 
understanding of how methods 
interact with literature and offers 
critiques of multiple methods. 
Student extends understanding of 
current methods by offering new 
measures or approaches to research 
to  

Content knowledge in 
discipline 

Student lacks sufficient knowledge of 
content, unable to cite or summarize 
important theories or foundational 
concepts, provides inaccurate or 
incomplete information 

Student cites several sources, 
theories, and concepts, is able to 
summarize debates and concepts, 
information relatively complete; 
perhaps one or two factual errors 

Student cites a range of sources, 
theories, and concepts in the 
discipline, demonstrates how these 
theories intersect, challenge, or 
support each other, provides 
comprehensive overview of debates 
and literature 

(ACADEMIC, RESEARCH AND STUDENT AFFAIRS COMMITTEE 09/03/26) Ref. ARSA-3, Page 33 of 38



 

 

13 

Organization Responses are not organized, 
argument and summary not clear, 
supporting information does not fit, 
poor or inadequate transitions 

Responses are mostly organized, 
argument and summary is generally 
clear, supporting information is 
relevant, transitions are generally 
smooth 

Responses are organized and logical, 
ideas are clear with relevant 
supporting information, excellent 
transitions 

Written 
Communication 

Writing is unfocused, difficult to 
understand, missing clear logic, 
sequence, or flow 
Numerous problems with grammar, 
punctuation, spelling, lacks 
appropriate citations or formatting 

Writing is mostly focused and logical 
with minimal errors in grammar, 
punctuation, citation, or spelling.  

Outstanding sentence structure, word 
choices, punctuation, grammar, and 
flow. Appropriate citations and 
formatting. Writing is clear, focused, 
and readable 

Oral Communication Verbal communication is unfocused, 
rambling, or confusing. Low 
enthusiasm and projection 

Verbal communication is focused 
and logical with minimal errors in 
grammar. Explanations are 
satisfactory along with enthusiasm 
and projection 

Oral communication is organized, 
focused, logical, and extensive 
providing supporting information, 
avoiding factual, grammatical, errors, 
projecting confidence and enthusiasm 

Overall Student has not achieved the 
knowledge and skills to contribute to 
the discipline 

Student is proficient on the topics, 
demonstrating knowledge at the 
appropriate level 

Student demonstrated mastery in this 
field of study, analyzing and 
synthesizing the literature in unique 
ways to advance the discipline 
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Appendix 4: Rubric for Teaching Evaluations 

Area Below Expectations Meets Expectations Exceeds Expectations 

Instructor items A teaching evaluation below 3.0/5.0 A teaching evaluation of 3.5/5.0 or 
above 

A teaching evaluation of 4.0/5.0 or 
above 

Learner comments 

1. The majority of comments are 
about areas of improvement. 
2. The comments did not include 
positive feedback for the student. 

1. Some areas of improvement are 
suggestions. 
2. The comments recognized the 
effectiveness of the teaching. 

1. The majority of comments are 
positive with a few areas of 
improvement. 
2. Learners highly commended the 
effective of teaching. 
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Appendix 5: Rubric for Teaching Observation 

Area Below Expectations Meets Expectations Exceeds Expectations 

Organization 

1. Purpose of lesson not clearly stated 
2. Lack of alignment between lesson 
focus and the course syllabus 
3. Topics presented without logical 
sequence 
4. Major points of lesson not 
summarized 

1. Purpose of lesson clearly stated 
2. Lesson focus in line with course 
syllabus 
3. Topics presented in logical 
sequence 
4. Major points of lesson summarized 

1. Purpose of lesson clearly stated 
and connected to the previous and 
future lessons 
2. Lesson focus in line with course 
syllabus and connected to learning 
outcomes of the course 
3. Topics presented in logical 
sequence relevant to the learners 
4. Major points of lesson summarized 
with connection to learning outcomes 
of the course 

Active learning 

1. Lack of student to student 
interaction 
2. Lack of student to instructor 
interaction is lacking 
3. Questions and problems not 
responded in a way that encourages 
civil discourse 

1. Opportunities provided for student 
to student interaction 
2. Opportunities provided for student 
to instructor interaction 
3. Responded to questions and 
problems in a way that encourages 
civil discourse 

1. Efficient facilitation of student to 
student interaction 
2. Efficient facilitation of student to 
instructor interaction 
3. Responded to questions and 
problems in a way that encourages 
civil discourse and inspires group 
learning 
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Knowledge and 
relevance 

1. Material inappropriate to learner 
knowledge and background 
2. Material not aligned to purpose of 
course 
3. Lack of demonstration of mastery 
of subject matter 

1. Presented material appropriate to 
learner knowledge and background 
2. Presented material aligned to 
purpose of course 
3. Demonstrated mastery of subject 
matter 

1. Presented material appropriate to 
learner knowledge and background 
and prepares learner for the lesson 
2. Presented material aligned to 
purpose of course and divergent 
viewpoints 
3. Demonstrated mastery of subject 
matter and cited authorities to 
support statements 
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                                              Marketing and International Business 

 Box 456010    4505 S. Maryland Parkway 
                                                      Las Vegas, Nevada 89154-6010 
                                         Main (702) 895-3364     Fax (702) 895-4854 

 

MEMO 

 

To:  Dr. Kate Korgan, Acting Executive Vice President and Provost  

From:   Dr. Anjala Krishen, Interim Dean, Lee Business School 

Date:  July 29, 2025 

Re: Dean’s Memo for New Degree Program Proposal: PhD in Business 

_____________________________________________________________________________ 

Message 

 

The Lee Business School has been studying the feasibility of launching a Ph.D. in Business for 

many years. This process became more urgent as the University moved to R1 status. It is rare for 

a business school at an R1 to not have a Ph.D. in business. So, the faculty-led process studied 

other programs, student demand, employer demand, and the current and anticipated resources 

within LEE. Based on this process, the committee recommended to the Faculty that we launch 

the program in the Fall of 2024. The Faculty voted overwhelmingly in support of the original 

proposal and I plan to gather another vote since several years have passed since that one. As 

Interim Dean, I enthusiastically support this initiative and began moving it forward as soon as I 

accepted the position on July 1, 2025. The graduate college have been very supportive along the 

way and have helped our faculty improve the programming of the degree.  

 

Lee Business School has steadily improved both the quality and quantity of research as well as 

the mentorship of students by growing several new graduate degree programs that can serve as 

feeders into the doctoral one. We have created a feasible budget that supplements UNLV-

supported GA lines with corporate funding and other assistance from in-house programs. As we 

approach the new business school design and actively fundraise in the community, leaning into 

top tier goals and furthering the PhD mission of the university is of utmost importance. Our 

faculty have been excited about a PhD program offering for over a decade and many were hired 

with the promise of one. It is my pleasure to help steward this program to fruition.   

 

Sincerely, 

 
 

Anjala Krishen, Interim Dean 
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